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Since time immemorial, “integrity” has always been one of the most valuable 
characters. The psychologists have always dreamed of designing some perfect and 
reliable tests or examinations to measure integrity. This idea has attracted the attention 
of many employers. After all, every enterprise or organization would like to get 
honest, reliable and trustworthy employees. Foreign scholars' researches proved that 
the integrity test has good reliability and validity. It is an effective tool of personnel 
assessment. Because of this, the use of integrity tests in personnel selection has had 
extensive concern of employers. So far there have been a lot of fledged researches 
about the application of integrity tests in personnel selection abroad, but the domestic 
researches in this field are relatively fewer, so there is little meaningful finding and 
conclusion. 
Based on the foreign mature inventories, combining with Chinese characteristics, 
we developed the integrity test inventory that corresponds to Chinese culture 
background. Which has get support of SPSS17.0, we verified the construct validity of 
the integrity test by proving the correlation between the test and the NEO personality 
inventory. It is also an exploration to find out which dimension of the Big Five Model 
will influence integrity test in Chinese culture background, and we compared the 
conclusion with other researches at home and abroad. Besides, we also examined 
whether the social desirable responding would affect the results of integrity test, and 
the variance of test scores among the groups with different individual features. 
The conclusions are as follows: 
1. The integrity test inventory which is developed in this study has fine 
applicability. Its reliability and validity are acceptable, and the inventory also has 
been approved and accepted by the subjects.  
2. Significant correlation exists between the integrity test and all dimensions of 
the Big Five Model. The integrity test has the strongest relationship with 
agreeableness, and then follows by conscientiousness, neuroticism, and 
extroversion. The weakest one is that with openness. 
(1) Significant correlation exists between every dimension of the Big Five Model 
and the Honesty, Reputation and Justice Sub-scale. 
(2) Significant correlation exists between the Work Behavior Sub-scale and 
















(3) Significant correlation exists between the Human Relation Sub-scale and 
neuroticism, extroversion, agreeableness and conscientiousness. 
3. Agreeableness and conscientiousness have significant prediction function to 
integrity test and the three sub-scales.  
4. Socially desirable responding has significant effects on integrity test. 
5. Individual features (gender, age and education background) have no significant 
effects on integrity test. 
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数据表明，在美国的企业中，每年由于员工偷窃造成的损失在 150 亿到 250
亿美元之间，而白领的犯罪行为所造成的后果也骇人听闻——它相当于街头犯罪
和盗窃行为所造成损失的 10 倍[1]。普华永道会计师事务所在其《2005 年度全球





余万元巨款[4]；2010 年无锡万科金域蓝湾销售经理邬尉琪卷走客户 800 万房款，
至今尚未结案[5]；2010 年 1 月，上海某著名精密机电有限公司的 2 名员工利用职



























































































                                                 
① CPI：The California Psychological Inventory，加利福尼亚心理测验表，由美国加州大学心
理学家 HG Gough 1948 年编制，该问卷有一半题目来自 MMPI，另一半反映正常青少年和承认
的人格，当今在美国是使用 广泛的测查正常人人格特点的量表之一。 




③ MMPI： Minnesota Multiphasic Personality Inventory，明尼苏达多相人格问卷，1943 年
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